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BUSINESS

Strong, healthy and growing

This baby is growing up fast! The baby industry is increasing in value and Hong Kong Baby Products Fair is keeping pace with it. The 2011 fair,
only its second edition, attracted 25,366 buyers from 122 countries and regions, a growth of 22%.

This international mix of buyers allows suppliers from Asia to find importers, distributors and retailers in the markets of the
western world. Conversely, suppliers outside Asia can explore the great potential of regional markets, especially the enormous
Chinese mainland market, with its growing and increasingly affluent middle class.

Though still in its infancy, the 2011 fair featured over 340 exhibitors from 20 countries and regions. With such a
high buyer turnout indicating strong market demand, exhibitors were in the ideal environment to capitalise on these advantageous
circumstances.

Growth factors

Exhibitors can meet existing customers and consolidate relationships. And the
opportunity exists to create new business partnerships with buyers from both
traditional and emerging markets, such as Africa, the Middle East, Russia and
South America.

The international diversity of buyers also means a rich exchange of
information on market requirements, regulatory practices and
consumer trends across a broad spectrum.




Growth spurt - ideal product launch platform

Because the fair takes place in early January, it is ideally timed to be a new
product launch pad. A number of exhibitors see the fair as the ideal platform
for their annual unveiling of new additions to their product lines.

2012 set for success

Buyers are aware that the fair is an ideal sourcing platform for a wide
range of products for babies and toddlers to the age of 4. Finding
exhibitors is easy and convenient as the fair is zoned by product sector
and equipped with a state-of-the-art interactive exhibitor location
system. New zones are created as market trends dictate and two zones
introduced in 2011 return in 2012: Brand Name Gallery and
Nursery Electrical Appliances.

Product zones in 2012 are:

¢ Baby Bedding and Furniture

¢ Baby Gift Sets and Souvenirs

¢ Baby Skincare and Bath Products

¢ Baby Toys and Activity

e Baby Wear and Footwear

¢ Brand Name Gallery

e Feeding, Nursery and Maternity Products
o Nursery Electrical Appliances

o Strollers and Gear

With the increasing awareness for ecological
products, the spotlight is turned on baby
products using eco-friendly materials and
processes. Exhibits of such products are ] gﬂu:ﬁiﬂ’
highlighted in the prominent e 4
'Eco Toys and Baby Products Display Area’,
which will be a focal point of the fair for buyers.

-

For brand recognition
The Brand Name Gallery deserves particular attention as it serves a
specific exhibitor purpose. It is styled to highlight brands of renown and to
reflect their excellent quality, no matter what the products are.

Trade buyers are keenly aware that new parents value the reliability of a
strong brand, so the Brand Name Gallery is a 'must-stop' for buyers in all
categories.

Partnerships of power

The drawing power of the Hong Kong Baby Products Fair is enhanced by its
synergistic relationship with concurrent events at the same venue. The
famous HKTDC Hong Kong Toys & Games Fair, Hong Kong
International Stationery Fair and HKTDC Hong Kong International
Licensing Show in conjunction with the Hong Kong Baby Products Fair
represent a wonderful opportunity for exhibitors to make contact with a huge
number of buyers.

Events for industry trends and market information
The fair has much to offer in peripheral events and networking opportunities.
The Baby Products Awards give exhibitors the chance to draw attention to
their outstanding products. All exhibitors are eligible to submit products in
five categories: baby toys, baby wear & accessories, baby strollers & gear,
baby care products and baby furniture & home accessories. Industry experts
will judge the entries.

Exhibitors also have the opportunity to conduct product demonstrations to
buyers through the Product Demo & Launch Pad programme. All participants
may attend seminars which release information on the latest trends and

safety requirements of the industry delivering great value to industry players.

» Grow your business

As the fair grows and
business opportunities
multiply, you must be
there. Book your space
at the Hong Kong Baby
Products Fair 2012
today.
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COMMENTS

from Buyers and Exhibitors in 2011 Fair
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Exhibitors’ Comments

“This fair provides a great platform to promote our brand and image as well as
strengthening customer relationship. The benefits are very significant. Goodbaby
always strives to produce innovative and high quality products for customers
worldwide. Through this exhibition, we can widen our global presence more
effectively. HKTDC has done a great job. It really helps Chinese enterprises grow
internationally and contributes to the development of the Chinese economy.”
Zhenghuan Song, Chairman & CEO,

Goodbaby International Holdings Limited, Chinese Mainland

“We produce safety car seats and accessories for kids under the brand of
Babyauto. Our brand is well known in Europe. This is our debut exhibition in Hong
Kong and marks the first step for our expansion into Asia. We love the show very
much. The exhibition has been successful and we are very satisfied with the
results. We've got a lot of feedback from international buyers including those from
Mexico, Russia, Brazil and Japan. Some trial orders have been placed. We expect
to build good relationship with these buyers. We will certainly exhibit again next
year.”

Ibon Maza, Director of Communications, Plasticos Zarauz SA, Spain

“Our company has a business history of about 30 years. We provide a wide range
of products including tableware, feeding bottles and bedding sets under our brand
KU.KU Duckbill. The Hong Kong fair offers a great platform to promote our brand
and find new distributors worldwide. We have achieved encouraging results
through our exhibition here. I am pleased with the enlarged exhibition facilities
and the Brand Name Gallery really gives us more exposure.”

Kean Li, General Manager, Jini Baby International Co., Ltd., Taiwan

Buyers’ Comments

“Happy Nappy is an importer and retailer of baby products and toys. We currently
operate four retail shops. This is my second visit to the fair. The show is beautiful. I've
found a lot of attractive items and expect to place about US$100,000 worth of orders
here. Hong Kong is a very friendly place to do business and it is easy to commute
across the city. I find it a very good sourcing centre for our business development.”
Issy Moshe, Director, Happy Nappy, South Africa

“Pigeon Corporation is one of the world's leading producers of baby and mother care
products with annual sales of over ¥50 billion. I am participating in the Hong Kong
Baby Products Fair for the first time. This is a nice show and the service has been
excellent. I can see so many different products from all over world. I've identified
several new suppliers from Hong Kong, Chinese Mainland and Europe for the provision
of baby toys and bedding products. Orders will be placed after further discussion.”
Nina Ikeya, Senior Buyer, Pigeon Corporation, Japan

“This is an incredible show with such a diverse range of innovative and trendy
products. We are here sourcing new products for sale to customers including
supermarkets, mass merchants and pharmacies in Australia. Negotiations are under
way with suppliers for several interesting items including baby monitors and tableware.
We will place some strong orders after the show. We will definitely return next year.”
John Wright, Director, BigBoxBrands, Australia
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Reserve Your Booth Today ErgPdName
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Please fax the reply form to (852) 3521 3252 or you may mail to HKTDC
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Please send us more information on exhibiting in the Hong Kong Baby Products Fair 2012

BEFAXSMERLILARRE2012 AR

B Company Name A8 &#:

[l Contact Person BX& A (MrE4E /MsZct) : | m Title B4

M Address b

M Country EZ: | W Postal Code R4
W Tel BiE : ( ) | W Fax 58 ( )
M Email BBFHB4: | m Company Website % TR :

M Product Categories Z=m#5l:

Please attach your business card for easy reference. For visitor enquiries, please call (852) 1830 668. =
HHEARET » FEFE K EE - TREWRIE (852) 1830 668 © www.hktdc.com/hkba byfa Ir
Sales Enquiry Contacts 2 RE&fBEA

Ms Kerry Lui ~ BEE/ME Tel BiFE: (852) 2240 4625  Email B kerry.kk.lui@hktdc.org

Ms Pamela Yau Ef&Ji&/\H Tel BiE: (852) 2240 4469  Email iR pamela.wt.yau@hktdc.org

Organiser E7M/L#43: Official Air Express Co.:
REFBRS :
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Hong Kong Trade Development Council - Exhibitions Department

Unit 13, Expo Galleria, Hong Kong Convention and Exhibition Centre,

1 Expo Drive, Wan Chai, Hong Kong

Tel: (852) 2584 4333 Fax: (852) 2824 0026 Email: exhibitions@hktdc.org
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