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The successful debut of the HKTDC Hong Kong Baby Products Fair in 2010 showed just how much
the industry has to gain from this event. Over 300 exhibitors from 16 countries & regions,
showing products for babies and toddlers to the age of four, were placed in contact with over
20,000 buyers from 120 countries & regions around the world, including both emerging and
mature markets. Group pavilions were organised from the Chinese mainland and Taiwan.

This debut edition received very encouraging feedback from exhibitors, with many of them
remarking that it provided the ideal place for them to network with buyers from mature markets as
well as meet new contacts from emerging markets - both of which are experiencing good growth in
the baby products market.

The timing of the show is also a big draw card. Taking place in early January, it is the first trade fair
of its kind in the calendar year, so gives exhibitors a jumpstart on their competitors by connecting
with buyers just as they are setting their targets for the key selling seasons. It's the perfect time to
launch new products.

Growth spurt

Baby products is a growth industry. In well developed markets consumers
have gone way beyond functional items into branded designer collections.
Affluent middle-class consumers in comparatively new but rapidly growing
markets are seeking better quality goods and a wide range of choices;

one of the most notable of these markets is the Chinese mainland, where
16 million babies were born in 2009. Researchers believe that it is the fourth
*baby boom" since the founding of “New China" in 1949, and will last till
2015. Figures from the National Bureau of Statistics show that in urban
areas spending on an infant or child accounts for over 30% of a family's

Exhibitor comment:
“In business for almost 100
years, Hauck is a market leader of baby
products, mainly strollers and safety seats in
Germany. It is great to join this debut fair that
enables us to meet specific customers in the
industry. We have brought here our latest designs
such as strollers with sound system and LED

total expenditure. At the end of 2008, the babies' and kids' market was lighting. Responises ffm"_] buyers arEIstitil.-'e.
worth HK$966 billion, and is expected to break the HK$1.1 trillion mark by Hong Kong is a hub g international trade and
2010. This baby boom spells enormous opportunities for this market sector, serves as a good platform to expand our

business in Asia and the Chinese mainland.”

Mr Jorg Feyler, President, Hauck
GmbH & Co. KG, Germany

and the Chinese mainland is just one example in a huge potential pool.

The Hong Kong Baby Products Fair is the ideal platform for trading and
networking with representatives of the world's markets. This is the perfect
opportunity to break into new markets while strengthening brand
recognition and at the same time gaining an overview of the global baby
products industry. Here, exhibitors can source the right distributors and
resellers to take their products to a wider audience in more markets around
the world. This was the experience of Hauck, the German pushchair and
baby products company - just one of the hundreds of exhibitors that used
the show to make great contacts in a variety of markets.

Buyer comment:
“Qur company is one of the
biggest baby cot manufacturers in the
world. We have five one-stop retail shops 1
for baby products in Malaysia and will expand

the network to 15 outlets. This is a good idea to
have a separate exhibition for baby products and
we can find all kinds of related items here. We
are placing orders for different products including
strollers, safety seats, high chairs and gift sets.
This is a very successful show. We are
considering joining as an exhibitor next year.”
Mr Stanley Goh, Chief Executive
Officer, Twins Baby Products
Sdn Bhd, Malaysia
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Perfect fit

Exhibits cover the industry comprehensively with nine product categories.
* Baby Bedding Items and Furniture

* Baby Gift Sets and Souvenirs

* Baby Skincare and Bath Products

* Baby Toys and Activities

» Baby Wear and Footwear

s Feeding and Nursery Products

* Maternity Products

» Nursery Electrical Appliances @[RIP
* Strollers and Gear

Promoting brand image

The 2011 edition will incorparate a new zone - Brand Name Gallery.
This special section will showcase top-quality international baby products
brands in a suitably classy and sophisticated environment. The concept of
the gallery is utilised in several other HKTDC fairs, and has been proven to
be an effective marketing tool for branded products, showing off not just
products but the complete brand image.

Trading hub

Hong Kong is the perfect downtown location for this fair. The Hong
Kong Convention and Exhibition Centre is its venue, bringing
participants right to the heart of this busy city, in its commercial centre of
Wan Chai.

As a global trading hub, Hong Kong has finely honed financial,
communications and logistics services. Its commitment to the protection
of intellectual property rights and its free flow of information inspire
confidence.

Concurrent fairs

HKTDC Hong Kong Toys & Games Fair takes place at the same venue
at the same time. This is the world's second largest toys fair and the
largest one in Asia, attracting over 33,000 buyers in 2010. Also
concurrent are Hong Kong International Stationery Fair and the
HKTDC Hong Kong International Licensing Show. This is a synergy
which will work for all exhibitors, by increasing visitor traffic and creating
mare networking opportunities through joint social events.

Calling all buyers

HKTDC has many resources to reach out to buyers worldwide, using all
the marketing expertise developed over more than 30 years as a world
leader in trade fair organisation. With 11 offices in the Chinese mainland
and 39 offices around the world, HKTDC is able to tell importers,
wholesalers, retailers, distributors and brokers in many countries just how
important this fair will be for them.

Be part of this exciting event

Don't miss out on your share in this booming market. Book your space in
the Hong Kong Baby Products Fair 2011.
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Tariff reductions benefit
China-ASEAN trade

The concept of a China-ASEAN Free Trade Area, first raised by the former
Chinese Premier Zhu Rongji during the 4th China-ASEAN " 10+1" meeting,
has been heralded as bringing valuable new opportunities to businesses
operating throughout the China-ASEAN region,

China and ASEAN members have been working towards a tariff-free zone
since July 2005. From 1 January 2010, China and six ASEAN member
nations - Brunei, Indonesia, Malaysia, the Philippines, Singapore and
Thailand - have imposed zero tariffs an most normal products, while China
and the other four newer ASEAN members — Cambodia, Laos, Myanmar
and Vietnam - will do the same in 2015.

This breaking down of tariffs will bring benefits to manufacturing, import
and export businesses engaged in producing, buying and selling these
many different products throughout the China-ASEAN region. This in turn
is anticipated to have a positive impact on business conducted at Hong
Kong Trade Development Council trade fairs, in which many Chinese
mainland and ASEAN exhibitors and buyers participate.

Manage your participation -

with just a click

Our new online service, Exhibitor Online Platform (EQP), makes managing

your exhibition-related matters convenient, quick and efficient.

- Submit booth application online, with immediate acknowledgement
from HKTDC

- Track application status and update information online anywhere,
anytime

- Receive fair-related information and reminders in timely fashion

Apply online at www.hktdc.com/hkbabyfair to win a free booth
(Estimated launch period: mid-April 2010}

Apply for your [,o oth online to enter the lucky draw for the chance to win
a standard booth valued at HKS$28,206 (or other booth option at
equivalent .f:--'l:e.'

1. Only applicants who have had an online application for a booth successfully confirmed are
eligible to enter the lucky draw. Cancelled applications are not eligible for this lucky draw

. Each company is entitled to enter the lucky draw only once.

. The free booth cannot be transferred to any other company or redeemed for cash
In the event of any dispute, the final decision will rest with the HKTDC

. This lucky draw is not open to employees of the Drganiser or anyone directly connected with
the lucky draw
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Hear what the exhibitors say
SRR

“This is a successful fair. There has been strong interest in our
safety gates and security products that prevent injuries to
babies and children. Hong Kong is a good place to promote our
products and this fair is good value for us. We can meet a wide
range of buyers from different countries all under one roof.”
Mr Tony Ziegler, Managing Director, Tee-Zed Products Pty
Ltd, Australia
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##Tee-Zed Products Pty Ltd Tl ¥ 2 & B Tony Ziegler

“This is a brilliant idea to spin off the baby products section
of the Toys & Games Fair into an individual exhibition. It really
helps us reach out to target customers more effectively. We
are using the fair as a launch pad for more than 80 brand
new designs this year. Goodbaby is a leading manufacturer of
baby products with original designs and we strive to create
value for customers including creative and innovative
products and unparalleled service. This fair is a very important
trade event to build business and foster cooperation
worldwide.

Mr Zhenghuan Song, President, Goodbaby Group, the
Chinese mainland
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“We've met many quality buyers at the fair. It really
makes it easier for visitors to find what they want by

|

. ; . i “We are actively promoting our products including changing bags, backpacks,
grouping all exhibitors together. With the support of ‘
I
|
|
|

textiles and accessories for pregnant women and mothers. This is a very good

fair. It is well organised with excellent service and we've found some

interesting customers. Hong Kong serves as a good platform for business

expansion in Asia. We will definitely join the fair again next year.”

Mr Stefan Lassig, General Manager, Lassig GmbH, Germany
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EmisSiEEs - | “Our company provides a wide range of baby products from

FEABECEERATTESESEE A t st(qllers to higlh chairs, pl'cllypens, car seats and bicycles. We like the
- fair's new setting and we've established contacts with a number of

new buyers, especially those from Japan and Korea. This is a great
exhibition. Some buyers have placed orders on the spot.”

Ms Holly Tseng, Vice Manager of Sales, B&B Best ind. Co.,
Ltd., Taiwan
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HKTDC, we can reach out to more international buyers
through its trade fairs and online business platform. Our
company has our own brand with strong design
capability and we are keen to explore opportunities in
emerging markets."

Ms Angel M.H. Ng, Marketing Manager, Regal
Enterprises Ltd., Hong Kong
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Hear what the buyers say
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“Jaguar Car has been in business for 14 years mainly as a car distributor
but we branched out into the sales business of baby products two years
a8go. This is my first visit to Hong Kong. The fair offers a great opportunity
for us to learn about the market trends and latest designs. We are looking
for suppliers of baby strollers in particular. There are a lot of interesting
items on display and this should be a rewarding trip. We would like to
come again next year."”

Mr Roman Zupancic, Director, Jaguar Car d.p.o., Slovenia
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some interesting items for customers.”
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| "We distribute baby products for sale in Spain and Portugal. This is my
first visit to Hong Kong. | am impressed with the city's nice business
environment and people’s friendliness. The fair is professionally run with
well-equipped facilities and a good concentration of exhibitors from
different countries. I've identified a few suppliers for potential partnership.
HKTDC has done a great job in promoting business opportunities in Hong
Kong and Chinese mainland to the rest of the world."

Mr Michiel Buenk, Co-Owner, Mimame, Spain
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Mr Jan Bilek, Sales Manager, Babypoint, Czech Republic
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“Combi is the biggest baby products producer in Japan
with an annual turnover of about US$300 million. We
are expanding our export sales, particularly in Asia and
Chinese mainland. I like this fair. It has grouped all
exhibitors under one roof, making it easier for visitors to
find the right suppliers. | expect the fair to grow further
with the presence of more and more international
exhibitors. Hong Kong is a business hub for Asia and
presents good opportunities for us.”

Mr Hiro Matsuura, President & Chief Executive
Officer, Combi Corporation, Japan
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“Founded in 1995, Babypoint is a wholesaler and distributor of baby products from strollers to car seats and
high chairs. It is great to participate in this inaugural baby products fair in Hong Kong. The fair has a strong
mix of exhibitors and offers a good chance to meet existing partners and find new suppliers. We have found

“It's good to find all companies and their baby products all in

the same place this year. | have found three new suppliers of
baby toys and strollers for their quality and design concepts.
The fair has strong potential for further expansion and |
expect to see the presence of more international brands. Les
Enphants is the leading baby products manufacturer in
Taiwan with over 200 shops there.”

Mr Daniel Yang, Manager, Baby Products Department,
Les Enphants Co,, Ltd., Taiwan
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Act today! Ensure that you're present at the HKTDC Hong Kong Baby Products Fair, and make the most of this wonderful marketing opportunity.
Book your space today!

HEIER A | senensseansE BRETRE - MEBHAS BEARERE ANEESE -
O n | | ne P rom Otio NS Using hktdc.com, HKTDC Online Marketplace, means you don’t have to wait until the next fair to promote your
products. To find out more, visit www.hktdc.com, email supplier@hktdc.org or call (852) 1830 668.
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Please fax reply to B & @ % : (852) 3521 3252

or you can mail the reply form to Hong Kong Trade Development Council
HALBHEEEERIERSE -

| am interested in exhibiting at the HKTDC Hong Kong Baby Products Fair 2011. Please send me an application form.
FLEEFE2NEEHNRRTFRRAARAR2011 - WEFHEHERN -
Company Name:

e

Contact Person (Mr/ Ms):

BHERA(RE / ZTT)

Title:

B 5

Address:

Hi gt

Country:

Postal Code:
HEiEs

Tel:

®WE ( )
Fax:

L )
Email:

B8
Company Website:
YNGR

Product Categories:
il

www.hktdc.com/hkbabyfair

Please attach your business card for easy reference. WM LM T&RL{ESE -

Participation Fee £ & ¥ B

A. Standard Booth #E £ #{i C. Premium Booth $5 4% ## i
(Surrounding walls, carpeting, fascia, spotlights, shelves, cabinets, (Surrounding walls, carpeting, fascia, showcase, spotlights, shelves,
discussion table and chairs) cabinets, discussion table and chairs)
Min. 9 sq.m. HK$28,206 per 9 sq.m. Min. 9 sq.m. Min. HK$34,272 per 9 sq.m.
(B4R - 0E - AF AR - H8 - BFR - §Hl - THEEREE) (M5 - SBWE - L F 08 - MBS - BHE - PRI - (R0 -
BOERITER AR |OTHKAEN28206 T e B i5H)
(Carpeted raw space only) D. Deluxe Booth BEE#
Min. 27 sq.m. HKS$2,724 per sq.m. (Surrounding walls, carpeting, fascia, display platform, spotlights,
(RAEN R Ti) shelves, cabinets, discussion table, chairs and socket)
BUBB2TEAX SFEHXEW2724 Min. 9 sq.m. HK$38,862 per 9 sq.m.
(B4E - HEHE - B SN - TS - 818 - TR - (R - TiEH -
R R FREE)
BLHEABOFEAX BOFHKAEN38862
Organiser £ B@M : Sales Enquiry Contact 8 BB MBS A ©
| H< | I :( * Ms Kerry Lui = B3 8
-m EEEEM Tel Ri%E: (852) 2240 4625 Email WE: kerry.kk.lui@hktdcorg
Hong Kong Trade Development Council - Exhibitions Department * Ms Pamela Yau GEERSS 13
Unit 13, Er:?;w Gall!fefia. Hong Kongo::.lorwenticn an:IﬂEsxhibi'tion Centre, Tel RIE: (852) 2240 4469 Email RE): pamela.wtyau@hktdc.org

1 Expo Drive, Wan Chai, Hong Kong
Tel: (852) 2584 4333 Fax: (852) 2824 0026 Email: exhibitions@hktdc.org

HENRRER —BRNEER
HFEAFANE T EREEES O MEEE 138
RIT © (852) 2564 4333 MM : (852) 2824 0026 WE : exhibitions@hktdc.org

www. hktdc.com
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